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THE YEAR IN SUMMARY

The Foundation of the Montreal Museum of Fine Arts (MMFA) 
aspires to transform lives through art. In supporting the 
Museum’s major priorities, it enables the institution to preserve 
and promote its outstanding collection, present world-class 
exhibition programming, and be an innovator in education and 
community engagement, so that, ultimately, it may better the 
lives of its diverse publics.

All this is made possible through the dedication and generosity of the 
Foundation team, its close-knit philanthropic community, and all the many 
people who firmly believe that to give to the MMFA is to give back to the 
community. Every donation, big or small, makes a difference in the lives of 
the over 600,000 people who visit the Museum annually. Thank you from the 
bottom of our hearts!

Fiscal year 2023-2024 was a resounding success.  
Below is a look at some of the highlights.

$9,218,451 
paid to the MMFA  
in support of  
its major priorities

Launch of the  
2023-2028 Major 
Fundraising Campaign,  
The Museum Transforms 
Lives, whose target is   

$100M

THE MMFA 
FOUNDATION
→ �23 employees

→ �Administrative  
cost ratio of 

10.17%

$26.1M 
in paid contributions,  
pledges generated,  
and investment income
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2023-2028 MAJOR FUNDRAISING CAMPAIGN, 
THE MUSEUM TRANSFORMS LIVES

30 campaign 
cabinet  
members

25 pledges  
of major  
donations

2023-2024 
Annual 
Fundraising 
Campaign

→ �$973,650 
raised

$1,913,446 
raised through their generosity

7 Philanthropic Circles, 
totalling 532 annual donors 

→ �$939,796 raised through 
the Philanthropic Circles 
campaign

9,367 
donors to  
the Annual 
Campaign and 
Philanthropic 
Circles

SPONSORSHIPS  
AND PARTNERSHIPS

ARTWORK 
ACQUISITIONS

$826,180  
received in sponsorships and partnerships

$1,140,407  
in donations dedicated to acquiring 
artworks that enrich the Museum’s 
permanent collection

$1,361,753 
raised since the campaign 
launched in October 2023, 
in addition to a variety of 
major donations totalling 
$552,868

$6.9M 
in pledged 
donations

MUSEUM BALL

$1,969,595  
raised at the 2023 edition

DONORS 

Every year, donors whose lives 
have been transformed by 
the Museum make a planned 
donation to foster the MMFA’s 
continued success, so as to 
preserve our artistic heritage 
for future generations. 
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PAID CONTRIBUTIONS, PLEDGES GENERATED  
AND INVESTMENT INCOME 
$26,185,011
Total cashed revenues from donations and sponsorships: $8,427,646

Pledged donations and sponsorships generated  
in 2023-2024 (unpaid): $6,961,000

Investment income: $10,447,895

Grants: $348,470

ADMINISTRATIVE COST RATIO1 
10.17%

 
DONATIONS AND SPONSORSHIPS 
$9,218,451
Donations remitted to the Museum: $8,441,731

Sponsorship revenues paid directly to the Museum: $776,720

Sponsorship revenues are solicited by the Foundation team but paid  
directly to the MMFA. As such, they appear in the Museum’s financial 
statements and are not taken into account in calculating the Foundation’s 
administrative cost ratio. In 2023-2024, the efforts of the sponsorships 
and partnerships team resulted in revenues totalling $826,180, spread 
over various campaigns.  

1 �The administrative cost ratio corresponds to the total administrative costs ($778,168) 
divided by the total revenues reported in the financial statements, excluding the 
investment and grant income ($7,650,926).

SUMMARY OF THE 2023-2024 
PERFORMANCE
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OVERALL PERFORMANCE  
OF THE MUSEUM FOUNDATION

ANNUAL CAMPAIGNS: 9,367 DONORS, AND $1,913,446 RAISED  
THANKS TO THEIR GENEROSITY 

The 2023-2024 annual campaign unfolded on the wave of the highly successful 
launch of the major fundraising campaign The Museum Transforms Lives. The 
target goal was exceeded, with a total of $973,650 raised for the annual campaign. 
The matching campaign once again added tangible leverage for the solicitation 
strategies put in place. We would like to express our sincerest gratitude to 
Yves Fontaine, Carlos Idarraga and Dixi Lambert for their considerable support 
of this campaign, and for challenging other donors to match their contributions. 
We would also like to thank Michael St.B. Harrison for his extremely generous 
donation of $100,000. 

The Philanthropic Circles campaign closed the year with a total yield of $939,796, 
which was lower than the previous fiscal year. We would like to underscore that 
the transition to a more philanthropic rather than event-driven culture continues. 
Presenter-sponsors offer invaluable support to the Circles community, increasing 
its reach. The Foundation would like to extend its warmest thanks to them. Last 
but not least, at each opportunity, the team relays information on the tax measure 
to encourage major cultural donations. For Silver contributions between $5,000 
and $25,000, an additional tax credit can be claimed once in the donor’s lifetime. 
We invite all those interested by this initiative to contact the Foundation to find 
out more. 

THE MUSEUM BALL

On its own, the Museum Ball helped us raise $1,969,595. We extend our 
most sincere thanks to the event’s co-chairs, Charles Emond, of the Caisse 
de dépôt et placement du Québec, and France Margaret Bélanger, of Groupe 
CH, who did an incredible job. The total confirmed proceeds were actually just 
north of $2 million, but some of the funds were only received after the close 
of the 2023-2024 fiscal year. The Ball is the MMFA’s biggest fundraising event. 
The 2023 edition, presented by Scotiabank, proved itself to be one of the most 
prestigious in the country. We would like to thank all of the people and partners 
who contributed to this major public and financial success. 

SPONSORSHIPS

The Foundation’s Sponsorships and Partnerships Committee helped to raise 
$826,180 to support the Museum’s programming and various activities, just 
shy of the target $850,000. Of this sum, $776,720 was directly accounted for 
in the Museum’s financial statements and will be itemized as revenue when 
the sponsored activities are carried out. Moreover, an additional $49,460, 
recorded under “Annual Campaigns” in the Foundation’s financial statements, 
were received as donations intended for exhibitions and special projects. 
These branding collaborations are of primary importance for the MMFA’s 
financial health. The Foundation would like to extend its warmest thanks 
to all its partners and sponsors, and to acknowledge in particular the many 
commitments of Hydro‑Québec, Hatch and Tourisme Montréal. 

7



MAJOR FUNDRAISING CAMPAIGNS AND MAJOR GIFTS 

Through the new, 2023-2028 Major Fundraising Campaign, we have raised 
$1,361,753 since its launch in October 2023, in addition to the various major 
donations totalling $552,868. Indeed, it is under this campaign that transformative 
donations between $500,000 and $2.5 million have been secured. The Foundation 
would like to extend its deepest gratitude to Power Corporation of Canada, 
Michel de la Chenelière, Stephan D. Crétier and Stéphany Maillery, Jonathan 
Deitcher and Dianne Vick, Jean C. Monty and family, Maurice and Marie-Josée 
Pinsonnault, François Schubert and Marie Pineau, Bell Canada, Scotiabank, 
Janet Brooke, Giovanni and Ginette Di Schiavi, and TD Bank Group. 

The 2014-2019 Major Campaign, in support of the Michal and Renata Hornstein 
Pavilion for Peace and the Museum’s education and art therapy programs, which 
is near its end, brought in donations adding up to $231,429 this year. 

PLEDGES

Since the launch of the campaign The Museum Transforms Lives, the Foundation’s 
team has doubled its efforts to secure agreements for major donations that entail 
a multi-year commitment, or “pledges.” The gifts and sponsorships pledged to 
the Foundation but not collected during fiscal 2023‑2024 add up to $6,961,000.

DONATIONS OF ARTWORKS  
AND TO THE ACQUISITION FUNDS 

In close collaboration with the Curatorial department and the Museum’s 
administration, the Foundation amassed $1,140,407 in donations intended for 
the acquisition of artworks in 2023-2024. Since the Museum has to self-finance 
100% of its acquisitions budget, these donations are crucially important for 
the enrichment of its collection. They are accounted for in the line item “Major 
Fundraising Campaigns” in the financial statements. The Foundation would like 
to express its sincere thanks to J. Sebastian van Berkom, the Xu & Huang Family 
Charitable Foundation and an anonymous donor. 

PLANNED GIVING AND BEQUESTS:  
LEAVING A LEGACY 

The team in charge of philanthropic development continued to seek out planned 
donations to the Foundation (bequests, life insurance, stocks and securities, etc.). 
This year, the Foundation received donations by will totalling $271,819. 

A major donation made through a life-insurance policy, completed during a 
previous fiscal year, was also reflected in the financial statements in the line item 
“Major Fundraising Campaign” by the sum of $262,938.
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INVESTMENT INCOME AND GRANTS

The investment income for the year ended March 31, 2024, was $10,447,895, 
with a remarkable yield of 17.5%. This considerably strong performance is thanks 
to the efforts of our exceptional Investment Committee, supported by an external 
Quebec-based consulting firm and fund managers who are specialists in their 
sectors. These are anything but trivial results for a major fundraising campaign 
focused on the long term. 

A contribution made under the matching program of the Minister of Culture 
and Communications and a grant from the Conseil des arts de Montréal to hire 
an intern in cultural philanthropy is accounted for in the “Grants” line item 
of the financial statements by an amount of $348,470.

AN EXCEPTIONAL, DYNAMIC YEAR  
FILLED WITH HOPE FOR THE FUTURE

The 2023-2024 fiscal year was full of emotion, punctuated by enriching, 
extremely fruitful, connections, with revenues totalling $26.1 million in 
contributions received, generated pledges and investment income. 

Of this total, $8,441,731 was remitted to the Museum, in addition to $776,720 
in sponsorship revenue received directly by the institution. The total financial 
contribution paid to the MMFA, in support of its main priorities, was therefore 
$9,218,451. The Museum continues to transform, in step with the times and 
always mindful of your needs. 

We would like to extend our wholehearted thanks to those who already 
frequent the MMFA and support it so faithfully. To those who look on from 
a little further away: we welcome you. Please join us in spreading the power 
of art and making the Museum shine!
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